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Computerworld Innovative Technology Awards 
Public Relations Guidelines

For more information contact:

Iain Pollock, Marenghi Public Relations 

(781) 915-5015; ipollock@marenghi.com
IDG’s Computerworld is committed to providing Innovative Technology Awards winners with the highest level of marketing support.  We encourage you to issue press releases announcing your Innovative Technology Award.  Issuing a press release enables your company to capitalize on the prestige of the awards and may generate increased awareness of your company and its innovative technology solution.  As Computerworld’s public relations agency of record, Marenghi Public Relations has created a set of procedures and guidelines that enable us to maximize resources and leverage our joint exposure.

Please read the following guidelines carefully before preparing a press release that references Computerworld and/or the Innovative Technology Awards.  (A sample press release is included in this document for your reference.)  Computerworld will prepare and distribute a press release to announce the Innovative Technology Awards on September 22, 2003 at 9 a.m. EDT.  All other press releases should be drafted and issued by your company following this announcement.

Obtaining a Quote from Computerworld
If your company wishes to include a quote attributed to a Computerworld spokesperson, please select one of the following quotes to reinforce Innovative Technology Awards key messages.  Modified versions of these quotes are subject to approval from Computerworld’s public relations organization.  All quotes should be attributed to Maryfran Johnson, editor in chief, Computerworld.
“This year’s awards are evidence that innovation is alive and well in the IT industry,” said Maryfran Johnson, editor in chief of Computerworld.  “But enterprise users have made it plain that innovation also has to drive toward the greater goal of supporting big-picture business needs. Delivering measurable value is no longer an option. Our editors and our readers believe that this year’s winners have all proved that.”

“Innovation has always been a hallmark of the IT industry, and the winners of Computerworld’s Innovative Technology Awards uphold this spirit,” said Maryfran Johnson, editor in chief of Computerworld.  “As technology continues to evolve, it’s vital that each and every advancement shows real business value.”

References to Computerworld and Innovative Technology Awards

All communications involving Computerworld and the Innovative Technology Awards must be consistent with the style and content listed below:

· The full feature name is Computerworld Innovative Technology Awards (may be abbreviated as Innovative Technology Awards after the first reference).

· Computerworld is always one word, and the “w” is not capitalized.

· On first reference, list the publication as “IDG’s Computerworld.”  Computerworld as a stand-alone name may be used after the first reference.  When referring to Computerworld as a publication, the name should be italicized.  Computerworld is referred to as a newspaper, not a magazine.

· The Innovative Technology Awards will appear in the September 22nd issue of Computerworld and online at: http://www.computerworld.com/news/2003/story/0,11280,85225,00.html.

· If a subsidiary of an organization has won an award, press releases or marketing material should specify that the unit – not the parent organization – received the honor.  If the parent unit is cited, the name of the subsidiary unit should be more prominent in placement, size and usage than that of the parent unit.

The following approved Computerworld corporate boilerplate and short Innovative Technology Awards description may be used, where appropriate, in press releases referencing inclusion in the awards programs.

Corporate Boilerplate (as of September 22, 2003)

About Computerworld
Computerworld, the “Voice of IT Management,” is the most trusted source for the critical information needs of IT management.  Through its weekly print publication, Computerworld.com website, focused conference series and custom research, Computerworld’s integrated offerings form the U.S.-based hub of the world’s largest 
(58-edition) global IT media network.  Computerworld has won more than 100 print and online awards for editorial and design excellence in the past five years, including a Jesse H. Neal Award for “Best News Coverage,” 22 ASBPE awards and BtoB Magazine’s “Media Power 50” in 2003.  In print since 1967, Computerworld currently has a guaranteed rate base of 180,000, a total print audience of 1,846,000 (according to IntelliQuest CIMS v.9.0), and an online audience of over 900,000 unique monthly visitors (according to DoubleClick).  Breaking news and resources for IT management are available at www.computerworld.com.

Computerworld is a business unit of IDG, the world’s leading technology media, research and event company. IDG publishes more than 300 magazines and newspapers and offers online users the largest network of technology-specific sites around the world through IDG.net (www.idg.net), which comprises more than 330 targeted Web sites in 80 countries. IDG is also a leading producer of 168 computer-related events worldwide, and IDG’s research company, IDC, provides global market intelligence and advice through 51 offices in 43 countries. Company information is available at www.idg.com.
Description of the Innovative Technology Awards Program

The Innovative Technology Awards program is conducted annually by IDG’s Computerworld, the Voice of IT Management.  The awards honor leading-edge technology that provides measurable business value to end-user organizations.

Vendors are nominated for consideration by information technology end users that do not produce or sell technology.  Nominees for the awards are then surveyed about their technology innovations, and a panel of outside experts and Computerworld editors reviews the surveys and chooses 30 winners in 10 categories.
Approval Process

All releases must be sent to Computerworld’s public relations organization for review and approval prior to distribution.  Please note that approval for press releases can ONLY be granted by a member of Computerworld’s public relations organization.

Please send a draft of your release to Iain Pollock at Marenghi Public Relations (ipollock@marenghi.com) for review, and allow 24 hours for written approval.  When sending your release for approval, please include your name, the selected company you are representing, email address, phone number, description of your intent to make an announcement and the planned distribution date of the release.

All costs associated with the writing, issuance and distribution of press releases are the responsibility of the company issuing the release.  Permission to issue announcements regarding the Innovative Technology Awards program is made at the discretion of Marenghi Public Relations, as a representative of the Computerworld editorial department.  Computerworld reserves the right to deny selected companies the ability to incorporate references to the Innovative Technology Awards and/or Computerworld in press releases and marketing material.

Additional Publicity Opportunities

· All selected companies will receive the Innovative Technology Awards logo for display on Web sites and other marketing materials, pursuant to agreed upon guidelines.

· A complete list of the Innovative Technology Awards winners will be published in the September 22nd print edition of Computerworld and on the Computerworld Web site at http://www.computerworld.com/news/2003/story/0,11280,85225,00.html.
· Companies selected as Innovative Technology Awards winners may be referenced in press outreach to publicize the feature.  Computerworld will not disclose proprietary corporate information, but may highlight information included by your organization on the original Innovative Technology Awards nomination and survey forms. 

· Reprints of the Innovative Technology Awards feature stories are also available.  All requests for licensing, reprints, and other usage of material on Computerworld should be addressed to permissions@computerworld.com. We will review your request, and provide you with an approval or rejection as soon as we have evaluated the request. We will attempt to approve or disapprove within 24 hours of each request.
Template Press Release

FOR IMMEDIATE RELEASE
Contact: 
[Contact Name]



[Company Name]



[Phone Number]



[Email]

IDG’s Computerworld Unveils Annual Innovative Technology Award, Names [Company name] Among the Winners
DATELINE – September XX, 2003 – [Company Name] announced today that it has won an award from IDG’s Computerworld, the Voice of IT Management, for leading-edge technology that provides measurable business value to end-user organizations.  This honor is part of Computerworld’s second annual Innovative Technology Awards, which was published in the September 22 issue and online at Computerworld.com.

In order to be considered for the awards program, vendors had to be nominated by IT end users that do not produce or sell technology.  Nominees were surveyed regarding their technology innovations in June.  A panel of outside experts and Computerworld editors then reviewed the surveys and chose 30 winners in 10 categories, including data management, mobile/wireless, security and web site management.
[Company Quote] 

[Unique facts about company’s innovative technology solution]
[Choose a Quote from Maryfran Johnson, editor in chief, Computerworld:]

“This year’s awards are evidence that innovation is alive and well in the IT industry,” said Maryfran Johnson, editor in chief of Computerworld.  “However, technology end users have made it plain that innovation must move toward a greater goal: to support larger business needs and deliver measurable value.  Our editors and our readers believe that this year’s winners have achieved that goal.”

“Innovation has always been a hallmark of the IT industry, and winners of Computerworld’s Innovative Technology Awards uphold this spirit,” said Maryfran Johnson, editor in chief of Computerworld.  “As technology continues to forge ahead, it is increasingly important that new advancements ultimately demonstrate tangible business value.”
– more –

Other companies earning the Innovative Technology Awards honor from Computerworld include Brocade Communication Systems, Hewlett-Packard and IBM.  To view the complete list of the Innovative Technology Awards winners and read details of customer implementations of their products, please visit http://www.computerworld.com/news/2003/story/0,11280,85225,00.html.

About Computerworld
Computerworld, the “Voice of IT Management,” is the most trusted source for the critical information needs of IT management.  Through its weekly print publication, Computerworld.com website, focused conference series and custom research, Computerworld’s integrated offerings form the U.S.-based hub of the world’s largest (58-edition) global IT media network.  Computerworld has won more than 100 print and online awards for editorial and design excellence in the past five years, including a Jesse H. Neal Award for “Best News Coverage,” 22 ASBPE awards and BtoB Magazine’s “Media Power 50” in 2003.  In print since 1967, Computerworld currently has a guaranteed rate base of 180,000, a total print audience of 1,846,000 (according to IntelliQuest CIMS v.9.0), and an online audience of over 900,000 unique monthly visitors (according to DoubleClick).  Breaking news and resources for IT management are available at www.computerworld.com.

Computerworld is a business unit of IDG, the world’s leading technology media, research and event company. IDG publishes more than 300 magazines and newspapers and offers online users the largest network of technology-specific sites around the world through IDG.net (www.idg.net), which comprises more than 330 targeted Web sites in 80 countries. IDG is also a leading producer of 168 computer-related events worldwide, and IDG’s research company, IDC, provides global market intelligence and advice through 51 offices in 43 countries. Company information is available at www.idg.com.
[About Winner]

- # # # -
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